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	   Stockholm	  2014-‐04-‐28	  
	  

	  
Stockholm	  Visitors	  Board	  
Att:	  Mattias	  Rindberg	  
	  
	  
Komplettering	  av	  ansökan	  om	  finansiellt	  stöd	  avseende	  VM	  i	  triathlon	  2014.	  

	  

Fysiska	  exponeringsmöjligheter	  i	  samband	  med	  eventet	  

De	  fysiska	  exponeringsalternativen	  som	  vi	  använt	  2012-‐2013	  för	  varumärket	  i	  samband	  
med	  eventen	  är:	  
Banderoller,	  beachflaggor,	  målband,	  målportal,	  intervju	  –	  back	  drop,	  medaljcermoni	  –	  back	  
drop.	  
	  
En	  analys	  av	  2012	  års	  synlighet	  i	  TV	  finns	  som	  bilaga	  1.	  
	  
Motsvarande	  exponeringsmöjligheter	  finns	  självklart	  2014.	  
	  
	  
Digital	  exponering	  

 
Varumärket	  kan	  exponeras	  på	  tävlingens	  svenska	  och	  engelska	  hemsida	  samt	  i	  tävlingens	  
nyhetsbrev.	  
	  
Även	  om	  STF	  självklart	  är	  huvudmän	  avseende	  VM	  tävlingen,	  uppfattar	  vi	  eventet	  som	  
något	  vi	  genomför	  tillsammans/i	  partnerskap	  med	  SVB/Stockholms	  Stad.	  Inom	  ramen	  för	  
det	  samarbetet	  ser	  vi	  gärna	  hur	  vi	  tillsammans	  utvecklar	  både	  var	  och	  hur	  varumärket	  
exponeras,	  samt	  annat	  som	  är	  kopplat	  till	  varumärkesarbetet.	  
	  
	  

	  
Bästa	  idrottshälsningar	  
	  
	  
SVENSKA	  TRIATHLONFÖRBUNDET	  
	  
	  

	  
	  
Ola	  Silvdahl	  
Generalsekreterare	  
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2.7.1 Management Report – Stockholm 
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IFM 

SPORTS MAX 
MASTERV

ORLAGE 
19.10.2012 

Database: IFM network panel (cf. Terminology) / Monitoring Period: August 24th – September 9th, 2012 (plus selected subsequent coverage) / Cumulated Audience: accordant age group per country / CPTSport: calculated on presumed 

Sponsoring fee of 100'000 Euro / 30 seconds / Sponsoring Value: calculated on a presumed CPT of 1 Euro 

Share of Brand Visibility on

Broadcasting Time

CPTSport ; base 100'000 Euro; 

30 seconds

Share of Actual Playing Time on Share of Actual Playing Time on 

Broadcasting Time Broadcasting Time

523,13

117.081

IFM Sponsor Index (points) 3,513

Sponsoring Value (Euro)

95,1%

15,694 Contacts (FASPO convention) (million) 117,10

95,1%

Contacts (FASPO convention) (million) 523,45 Contacts (FASPO convention) (million)

IFM Event Index (points) 15,704 IFM Event Index (points)

Broadcasting Time (h:mm:ss) 67:46:19 Broadcasting Time (h:mm:ss) 0,85

Actual Playing Time (h:mm:ss) 64:25:17 Actual Playing Time (h:mm:ss)

67:45:59

64:25:10

21,4%

Broadcasts (number) 108 Broadcasts (number) Sequences (number) 4.045

Cumulated Audience (million) 21,90 Cumulated Audience (million) 21,27

106

14:30:51

ITU World Triathlon 2012 - 06. Stockholm

TV-Exposure - Total Brand Analysis

06. Stockholm Stockholm

Networks (number) 33 Networks (number) Brand Visibility (h:mm:ss)

TV-Exposure - Total

with visibility of Stockholm

33

ITU World Championship Series 2012 

06. Stockholm 

ITU World Triathlon 
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2.7.2 Brand Analysis by Source – Stockholm 
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Visibility Ø Duration Contacts Sponsoring

(h:mm:ss)  (seconds) (million) Value (Euro)

banner 2nd level transition zone / finish chute0:05:38 75 5 0,83 831

banner swim course 0:03:20 63 3 0,36 357

banner transition zone / finish chute 0:21:02 450 3 2,69 2.691

banner bike/run course 0:12:34 101 7 3,21 3.207

beachflag swim course 0:12:32 202 4 1,75 1.749

finish gantry 1:59:14 1.107 6 16,71 16.707

finish tape 0:14:30 331 3 1,68 1.669

interview board 0:05:38 66 5 1,27 1.274

medal ceremony board 0:08:03 91 5 1,41 1.402

tv graphic 11:08:20 1.559 26 87,19 87.194

Total 14:30:51 4.045 13 117,10 117.081

Source
Sequences

(number)

tv graphic 
77% 

finish gantry 
14% 

banner trans. / 
finish 

2% 

finish tape 
2% 

banner bike / 
run course 

1% 

others 
4% 

Distribution of Sources by Visibility 

Database: IFM network panel (cf. Terminology) / Monitoring Period: August 24th – September 9th, 2012 (plus selected subsequent coverage) / Cumulated Audience: accordant age group per country / CPTSport: calculated on presumed 

Sponsoring fee of 100’000 Euro / 30 seconds / Sponsoring Value: calculated on a presumed CPT of 1 Euro 

ITU World Championship Series 2012 

06. Stockholm 

ITU World Triathlon 


